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To Reflect On

As you consider how to activate Love Has No Labels through your organization, consider reflecting on these questions:

How does Love 

Has No Labels fit 

strategically into 

your organizational 

objectives & DEI 

priorities?

Your commitments, services, 

employees, DEI initiatives, brand 

positioning, etc.

Employee engagement, with 

consumers, within existing 

marketing programs and 

campaigns, heritage months, etc.

Are there opportunities to elevate 

LHNL’s existing campaign 

materials through your owned 

channels? And/or are there 

opportunities to create a custom 

activation?

What is possible in the short-

term? Are there longer-term 

goals?

Activating together as a coalition 

of LHNL partners, etc.

How might Love 

Has No Labels 

support the work 

your organization is 

doing?

Are there other 

areas or 

partnership ideas 

you would like to 

explore?

What channels and 

opportunities are 

available to 

activate?

I.e. filling content gaps, providing 

turnkey/research-based 

messaging and content, fulfills to 

your organization’s DEI 

commitments, bringing trust and 

authority, amplification, etc.
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Brands use the Love Has No Labels brief 
and logo to develop custom creative 
related to DEI in their own brand voice. 

The LHNL brand brings trust, equity and 
issue authority to partners’ DEI 
activations. And, partner activations 
ladder up to a larger program with 
demonstrated impact.

LHNL can be used as an umbrella 
platform and common theme for all 
internal and external DEI initiatives, or for 
a specific moment-in-time activation.

These custom materials and assets can 
be used internally, on social media, at 
consumer events, at industry events, on 
owned channels, etc. 

LHNL can help amplify content on our 
social channels, website, etc.

Custom Content 
Development 

Budweiser’s label-less bottles 

for Pride month
PepsiCo created video content as 

part of their PepsiMoji campaign
P&G’s custom expression of 

LHNL for their brands

Bank of America’s custom expression of LHNL for their brand used across channels
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Employee resource groups use campaign videos, 
resources (i.e. Jebbit quizzes, content from the 
LHNL website, etc.) and statistics to 
communicate about issues of diversity, bias, 
inclusion and discrimination broadly or among 
specific communities/identity groups. 

LHNL videos, discussion guides, web resources, 
and social content can be repurposed for internal 
trainings, break room posters, town halls/panels, 
or content series that celebrate diversity, educate 
employees about DEI issues and encourage 
employees to take meaningful actions to advance 
inclusion. Ad Council can participate on panels.

Companies develop co-branded swag (t-shirts, 
calendars, post-it notes, totes, etc.) for 
employees to wear (including marching in Pride 
events)

PSA materials and educational content are 
posted to internal news sites/intranets

Materials are shared at recruitment events and 
internal D&I events 

Turnkey social messaging for employees to post 

Employee Engagement & 
Resource Groups

Hispanic Heritage Month 

Panel

#WeAreAmerica 

Employee Gif
Sponsored LGBT 

Networking Event

Employee Marchers at Pride 

Events

Pepsi Diversity Week Panel

LHNL Swag



Event 

Activation 
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Partners activate the LHNL brand at sponsored 
events including Pride Marches & Fests, Pride 
night at sports games, Chicago Marathon, 
industry events like Out & Equal, PAX West 
Gaming conference, Latina Magazine’s 
Hollywood Hot List event, and more.

LHNL can help provide:

• Design files for co-branded collateral & 
signage 

• Messaging & statistics specific to the event 
and community impacted

• Amplification of partner activities on our 
social channels

• Speakers for panels, if needed

• PSAs to play

Event Activation 



Event 

Activation 
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LHNL will provide partners with a quarterly 
editorial calendar the month before the start 
of each quarter.

LHNL assets – including active PSAs and 
evergreen social content – can be used 
throughout the year to discuss D&I 
proactively, or respond to moments of crisis 
and tragedy.

Corporate partners can develop custom 
social content that can be co-branded, with 
Ad Council approval.

LHNL can provide a brief for partners to 
engage influencers on the campaign –
whether it’s issue experts, social 
influencers, or other talent who can speak 
to DEI. LHNL can help amplify.

Social Activation & Expert/ 
Influencer Engagement 



Event 

Activation 
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Partners highlight the campaign on 
owned channels as a demonstration of 
their commitment to DEI.  This could 
include:

• Website (DEI commitment section, 
newsroom, blog posts etc.)

• Thought leadership, such as writing 
an op-ed or posting on leaderships’ 
LinkedIn channels

Integration into Internal and 
External CSR Priorities 



Event 

Activation 
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Partners help amplify LHNL’s branding 
PSAs on owned media channels 
(billboards, digital placements, ATMs, 
TVs in-store, point-of-purchase 
messaging, etc.)

Consider putting the LHNL logo on 
brick-and-mortar locations (i.e. agent 
office windows, pins on employee 
vests, etc.) as a way to symbolize your 
organization as an inclusive 
establishment year-round.

Owned Properties & 
Media Support



Event 

Activation 
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LHNL can provide design files for co-
branded merchandise

Merchandising



Thank you! 


